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FOREWORD

This report is prepared in the framework of the FieldFact project.

The FieldFact project was initiated by GJU for the introduction and promotion of GNSS in the
agricultural community. It is co-financed by the GALILEO Joint Undertaking (GJU) under the 6"
Framework Programme. There are six consortium partners participating in the project - Alterra,
Vexcel (as per 1* of February replaced by Terrasphere) and PPO from the Netherlands, University
of Warmia and Mazury (UWM) from Poland, Ekotoxa Opava from the Czech Republic and the
European Commission’s Joint Research Centre. Starting the 1* of February 2007, the business
activities of Vexcel were terminated and the remaining work in the project has been transferred to
Terrasphere,

In the agricultural sector, GNSS applications have not yet been widely used, even though interest
in them has been on the rise. They require investments in equipment, but also in specialized
inputs, services and skills. The pace of adoption of precision agriculture has slowed in recent years
compared to the mid- and late 90's. The spread of GNSS use has been hindered also by
occasional inadequate accuracy, availability, reliability and continuity of the Signal in Space (SIS)
of current GNSS and a lack of beneficiary applications. The opinion of the user community on the
possible benefits of GNSS is changing however, influenced by a number of external and internal
factors. Production chain parties and governments demand more extensive and accurate
documentation including spatial data on the agricultural production process, the production site,
and agricultural products. On the technical side, equipment is getting cheaper, more energy
efficient, more advanced, and readily available to the user community.

GALILEO is expected to accelerate the use of GNSS by the agricultural community by reducing the
currently existing barriers in the field of accuracy, availability, reliability and continuity of the SIS. In
combination with the mentioned developments and change of opinion in the user community, this
leads to new opportunities and new feasible applications in agriculture.
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EXECUTIVE SUMMARY

This report describes the promotion material produced and disseminated at agricultural fairs,
congresses and GNSS events. It contains the deliverables D6.2 (promotion material to be used on
events for GNSS use in agriculture) and D6.6. (Promotion materials spread at fairs and special
GNSS in agriculture events). The materials produced served to create awareness among the
target groups within the Agriculture User Community, the lay-out, form and information required for
all contractual deliverables of the FieldFact project.

The promotion materials served the purposes of project identity, technical information and
demonstration of GNSS use. During meetings of the project team, GSA representative and
reviewer in Ispra February 2008 it was agreed to combine reports on the Deliverables 6.2 and 6.6
as the production and dissemination of the materials are closely related.

The promotion plan (7) differentiates three target groups within the agriculture user community.
The promotion material aims at those target groups and has been disseminated during events
where these groups were gathered.

The promotion material is described according to their purpose in chapter 2. This clarifies why a
certain group of materials is being produced. Later in the report (chapter 3) the actual use and
dissemination of the material has been described.

In Chapter 4 General Conclusions on the dissemination of promotion material are brought forward
in the first paragraph of this chapter. The second paragraph contains Recommendations for future
campaigns.

During the course of the project the awareness about the advantages of GNSS for agriculture
increased. Stakeholders in the field of agro mechanization and farm management systems
developed GNSS applications. FieldFact promotion material served more and more as
supplementary information source.

The demonstrators developed within the project and the supporting posters and booklets were
creating understanding among the User Community on how different steps in agriculture
production processes can benefit from GNSS technology.

The need for better reliability and accuracy through EGNOS and Galileo could be demonstrated
and discussed during the demonstrations. Positioning using solely GPS services is rather
inaccurate. EGNOS correction leads to higher accuracy. Galileo is expected to lead to better
availability and reliability. Frequently asked questions about the start of Galileo and the reliability of
the EGNOS signal indicate the need for improvement of GNSS positioning. Precursors in the field
of GNSS use in agriculture spent hundreds of Euro’s annually on correction signals to get sufficient
reliable GNSS positions for their applications.

The FieldFact High End Demonstrator (HED) was operational from March 2008 onwards. It could
be demonstrated only the last five months of the promotion campaign. At some occasions HED
was demonstrated next to commercial products of stakeholders. This strengthened the awareness
among participants that the principle showed in HED was commercially available. With this
experience it is recommended to organise future demonstrations to promote GNSS use in
cooperation with stakeholders.

Recommendations arising from conclusions about efficacy of promotion material, focus on
promotion material aiming at specific target groups. During the campaign it appeared that there is a
need of specific promotion material to train future farmers, young farmers, agricultural students and
technical staff of suppliers. It is recommended in future campaigns to focus promotion material on
these specific target groups.
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1 INTRODUCTION

1.1 Purpose and scope

This report describes the different products that have been produced and were disseminated in the
FieldFact promotion campaign. In D.6.1 promotion Plan, D.6.3-5 (Report on Events) the use of
promotion materials is mentioned in a general sense. This report deals with the motivation why
certain products have been developed, how they have been produced and were disseminated.

Besides the promotion materials mentioned in this report (see tables 1, 2, 3) several articles on
GNSS use in agriculture have been published by consortium members. Report D.6.7 will give an
overview on this type of promotion products.

The events where the consortium promoted GNSS use were often organised in cooperation with
stakeholders. Each event took place under quite different organisational conditions. With some
events FieldFact was the main organiser and stakeholders were participating. Most events were
common agricultural exhibitions and fairs in which FieldFact participated.

Large scale events with thousands of visitors require different materials than events with hundreds
of visitors or smaller meetings and workshops with tens of participants. The FieldFact
demonstrators played an important role in the promotion activities. Special promotion material has
been developed to support the demonstration of low and high end demonstrator.

This report accounts for the choice and use of promotion materials during the promotion campaign.
It gives an overview of materials used at different occasions during the promotion campaign. The
promotion materials are classified according to their intended use.

1.2 Intended audience / Classification
This report is intended for:
GSA to help the assessment of the promotion campaign in general and more specifically the

role of promotion materials in the campaign.

All project consortia that deal with introduction of new technology in the Agricultural User
Community

FieldFact partners working on work package 7 Result analyses
1.3 Associated Documentation

The FieldFact project logics cause that products resulting from the Work Packages 3. Studies and
Assessments, 4. Demonstrators and Spatial Information and 5. Testing and Training, are being
used in Work Package 6. Promotion. These Products are the basis for technical content in
promotion materials. In this paragraph relevant documents are listed.

1. Introduction and promotion of GNSS use in Agriculture, FieldFact proposal, financial,
management and administrative tender

Introduction and Promotion of GNSS use in Agriculture, FieldFact proposal Technical tender

Critical Analysis Report, the state and future of GNSS in Agriculture, Europe 2007, version
1.0, May 2007. Reference FIELDFACT-WP2-EKO-DEL-2.1.

4. User manual and context-sensitive help. Reference FIELDFACT-WP3-ALT-DEL-3.8.
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5. Report on geodata as input to the training and promotion activities. Reference FIELDFACT-
WP4-VEX-DEL-4.1.

© 0 N o

Training modules, presentation materials. Reference FIELDFACT-WP5-UWM-DEL-5.5.
Draft Promotion Plan. Reference FIELDFACT-WP6-PPO-DEL-6.1.

Architectural Model Report. Reference FIELDFACT-WP3-ALT-DEL-3.4.

Report on Events. Reference FIELDFACT-WP6-PPO-DEL-6.3-6.5.

10. Report on articles and websites on promotion of GNSS in agriculture. Reference
FIELDFACT-WP6-PPO-DEL-6.7.

1.4 Reference Documentation

None

1.5 Abbreviations and Acronyms

CAR
DSS
EGNOS
EU
FMS
GJU
GIS
GNSS
GPRS
GPS
GSA
HED

LED

LPIS
RTK

Critical Analyses Report

Decision Support System
European Geostationary Navigation Overlay Service
European Union

Farm Management System
GALILEO Joint Undertaking
Geographic Information System
Global Navigation Satellite System
General Packet Radio Service
Global Positioning System

GNSS Supervisory Authority

High End Demonstrator a complex combination to transfer geodata to
application maps and regulate the VRA on a demo sprayer

Low End Demonstrator PDA equipped with GPS receiver, GPRS
connection and software to measure geographic parcels

Land Parcel Identification System
Real Time Kinematics
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2 CLASSIFICATION OF PROMOTION MATERIAL

In this chapter the promotion materials are described and classified according to their determined
use. Chapter 4 of the technical tender describes the work plan. The aims of the work plan focus on
the creation of awareness and acceptance of GNSS use within the Agriculture User Community
(UC). The promotion materials developed were determined to raise awareness and create
acceptance. The content for the promotion campaign originates from the activities in the work
packages 1, 2 and 5.

From the stakeholders meetings and stakeholders council priority issues with respect to GNSS use
in agriculture were brought forward. The critical analyses report was the main source of technical
information that was disseminated by posters and PowerPoint presentations during conferences
and seminars. The Critical analyses report led also to specifications for the FieldFact
demonstrators. The FieldFact demonstrators were important promotion tools to create awareness
within Agriculture UC especially among the target group of farmers. After the development of
FieldFact demonstrators, demonstrations were performed during agricultural field days and fairs.

The promotion material developed and disseminated can be categorized in three groups,
according to their focus. In the following paragraphs promotion materials are being presented
respectively with Focus on FieldFact Identity, Technical Information and Demonstration.

2.1 Focus on FieldFact Identity

Materials to communicate FieldFact project
identity were developed right from the start of the s
project.

Logo

The project logo was the first product in this
category. The icons on the FieldFact logo have a
strong relation with the content of the project. The
four icons in the logo point at: satellite navigation,
ICT, agro machinery and crop production. These
four elements are the basis of innovations GNSS

During GNSS field Day

House style and website

The FieldFact house style and the FieldFact website were launched early 2007. The
communication to stakeholders within the Agriculture UC started from the start of the project even
before the project house style was ready. In Poland, Czech Republic and the Netherlands and on
international congresses the aims of the project were presented. The FieldFact house style and
project logo were the first products to support project output. Materials in this category have been
developed to create recognition of the FieldFact activities and link them to GNSS use in
agriculture.

Later on the project website was developed so information was also accessible via the web
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Carriers of FieldFact Identity

Besides presentations and reports it is important
to disseminate project identity without direct
relation with detailed content information. To do
so carriers were developed for the FieldFact logo.

The FieldFact logo was used in presentations,
publications, posters and it was printed on flags,
shirts, caps, gadgets umbrellas pens and
raincoats.

In Table 1 the promotion materials mentioned in
this section are listed. In Annex 1 a full
description and information on the products can
be found.

Fig 2. FieldFact stand at Galileo Idea days

Table 1 List of Promotion Materials with focus on FieldFact identity

Reference | Title Author date
D.6.2.1.1 FieldFact Logo Tol Producties Oct. 2006
D.6.2.1.2 FieldFact Project Flyer K. Molenaar at al Dec. 2006
D.6.2.1.3 FieldFact Project Poster K. Molenaar at al Dec. 2006
D.6.2.1.4 FieldFact Website (www.FieldFact.com) T. van der Wal Jan. 2007
D.6.2.1.5 FieldFact House Style T. van der Wal Feb. 2007
D.6.2.1.6 FieldFact stand material:
Photo print “from farmers perspective” 3x2 m. D. van der Schans Sept. 2007
Management cycle print 2x2 m. D. van der Schans Nov. 2007
Flag FieldFact R. Spigt Apr. 2007
Various Photo prints Galileo Anonymous Nov. 2007
Floor print Yield Map Welcome. D. van der Schans Oct 2007
Field fact T shirts Anonymous May 2007
FieldFact polo shirts Anonymous Aug. 2007
Field fact caps Anonymous Aug. 2007
FieldFact pens Anonymous Mar. 2008
FieldFact umbrella’s Anonymous Apr. 2008
FieldFact Key rings Anonymous Jun. 2007
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2.2 Focus on Technical Information

The extensive information in the reports produced in Work Package 3, 4 and 5, Critical analyses
Report (3) Report on Geodata (5), Training modules, presentation materials (6) were the basis for
Posters and Presentations. The promotion materials were Power Point presentations containing
technical information on Galileo, Egnos and agricultural applications with GNSS positioning. The
presentations were tailored to the audience of the events. Besides the target groups mentioned in
the Promotion Plan: farmers, government and agro industries, the presentations were held for

scientists, agricultural advisers and teachers and agricultural contractors.

In table 2 the

presentations are listed. Details on the presentations can be found in Annex 2. The information
transferred through the presentations reached a total of 2430 members of the Agriculture UC.

Table 2 List of Promotion Materials with focus on Technical Information

Reference | title presentation and conference Author Place and date | No of
participants
D.6.2.2.1 The FieldFact Project — Introduction and | P. Troja ek et Ispra (It) 70
Promotion of GNSS in Agriculture (Eng) al 02-Oct-2006
FAS and FLT workshop
D.6.2.2.2 PROJEKT FIELDFACT P. Troja ek et Bouzov, (Cz) 100
Co p inese GALILEO zem d Istvi? al 08-Nov-2006
The FieldFact project — What will Galileo
bring to the agriculture?
the ILUP POMORAVI international project
conf.,
D.6.2.2.14 | Proposed Procedure of Validation and | Oszczak S., Toulouse (Fr) 150
Certification of GNSS Instruments and | Ciecko A 28-NOV-2006
Observers,
12th MARS-PAC Conference
.Geographical information in support of
the CAP”
D.6.2.2.3 Projekt FieldFact (Cz) P. Troja ek Olomouc (Cz) 25
Stakeholders Meeting 17-Apr-2007
D.6.2.2.4 FieldFact introduction and promotion of | T. van der Wal | Leeuwarden 75
GNSS in the agricultural sector official | et al (NI
project presentation 20-Dec-2007
Agriculture Mechanization Fair
D.6.2.2.5 Global Navigation Satellite Systems: P. Troja ek et Prague (Cz) 160
Critical Analysis of Existing and Potential | al
Use in Agriculture 15-May-2007
CAR presentation ISAF conference
D.6.2.2.6 FieldFact Low End Demonstrator R. Lokers Rotterdan (NI) 100
CAPIGI 17-Apr-2007
D.6.2.2.7 Rendement uit Precisie Toepassingen D.A. van der Lelystad (NI) 160
(Returns from Precision Applications) Schans 9-Jul-2007
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Precies 2007 workshop

D.6.2.3.4 Open standards and open source B. Van Rotterdam (NI) 100
software for the FieldFact Low End meulenbrouck
Demonstrator 17-Apr-2007
CAPIGI

D.6.2.2.8 Projekt FIELDFACT P. Troja ek et Czech Rep. 100

i i?

Co p inese GALILEO zem d Istvi~ al Apr-2007
The FieldFact project — What will Galileo
bring to the agriculture?

D.6.2.2.15 | Certification of GPS measurements: tests | Oszczak S., Rotterdam (NI) 80
in Poland, Ciecko A. 26-Apr-2007
Presentation at 7th GPS Workshop

D.6.2.2.16 | Zastosowanie technologii satelitarnych w | Ciecko A Polanica zdrdj, 60
nowoczesnym rolnictwie oraz walidacja i
certyfikacja sprz tu pomiarowego GNSS i 17-Sep-2007
obserwatorow w systemie IACS,
Presentation at XX Jubileuszowa
Jesienna Szko a Geodezji Imienia Jacka
Rejmana

D.6.2.2.9 How Galileo improves farming T.van der Wal | Brussels (B) 250
Galileo Idea Days October 2007 etal 5-Oct-2007

D.6.2.2.10 | FieldFact GI Technologieeinsatz in D.A. van der Hanover (D) 250
Landwirtschaft Schans 11-Oct-2007
presentation for KTBL und LBEG Tagung

D.6.2.2.11 | GALILEO diensten voor plaatsbepaling en | T. van der Wal | Leeuwarden 80
metingen op velden en bedrijven. (NI
(GALILEO services for positioning and 10-Dec-2007
measuring Fields and Farms)
Workshop Agricultural fair Leeuwarden
2007

D.6.2.2.12 | FieldFact, GNSS in agriculture D.A. van der Dublin (Ir) 80
applications Schans 8-Apr-2008
CAPIGI 2008

D.6.2.2.13 | How FieldFact improves Farming J.N. Jukema Olsztyn (P) 10- 120

. May-2008

demonstration conference event

D.6.2.2.17 | Practical validation of GNSS receiver for | Oszczak S., Madrid (Esp) 130
on-the-spot check, Ciecko A., 12-Nov-2007
Poster at MARS PAC Annual conference Jarmolowski W
2007, Geomatics in support of the CAP,
Poster

D.6.2.2.18 | Official Certification of GNSS Instruments | Ciecko A San Diego 100
and Observers for IACS On-the-Spot (USA)

Checks

29-Jan-2008
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Presentation at ION NTM

D.6.2.2.19 | New GPS based satellite methods for Grzebellus M., | Braunschweig 80
area measurements approved by EU Oszczak S., (D),
International Symposium on Certification Ciecko A 3-Apr-2008
of GNSS Systems & Services CERGAL

D.6.2.2.20 | Testing and Validation of GNSS | Oszczak S., Dublin (Ir) 110
Instruments and Services for Agriculture — | Ciecko A 9-Apr-2008
CAPIGI 2008,

D.6.2.2.21 | Technologie informatyczne w | Oszczak S., Warszawa  — 50
nowoczesnym gospodarstwie rolnym Ciecko A. Brwinow (P)
Presentation At ,V Rolniczy Festiwal 11-Sep-2008
Nauki”
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Focus on Demonstration

From the FieldFact project proposal (1) and Technical
tender (2) it becomes clear that development of
demonstrators play a key role in the promotion
campaign. The demonstrators have been developed
after a selection of priority applications in the Ciritical
Analysis Report and after consultation of the
Stakeholder’'s Council. Stakeholders emphasized that
the aim of the demonstrators is the creation of
awareness rather than creating a market product.
Therefore both demonstrators show the possibilities of
GNSS to the Agriculture UC without being commercial
products. In the past 3-4 years many stakeholders
have developed GNSS applications and in some of the
demonstrations the FieldFact demonstrators could be
demonstrated beside commercial products. This
underlined the general idea that tools to incorporate
geo information in everyday farming practice are
becoming available in the market and many companies
invest in the development of such tools.

The LED (Low End Demonstrator) consisted of
software on a simple cheap pocket computer with
GPRS connection and integrated GNSS receiver or an
external GNSS receiver. With the device and software
area’s can be measured and the measured area can
be transferred to a database. The data can be
uploaded and downloaded from the database from the
field. During demonstrations the advantages of this

parcel measurement tool and storage facilities were
demonstrated. Figure 3: LED, software installed on a

simple pocket computer with GPS

The HED (High End Demonstrator) consisted of Geo receiver and GPRS modem

information, a tablet PC and a spraying device with

variable application rate or a flash light on a helmet indicating changes in application intensity. With
this combination of equipment Variable rate application based on geo-information, was
demonstrated. Posters and booklets supported the demonstration and clarified the use and
advantages of the application to the participants.

Geo information consisted of Maps derived from satellite images: a biomass map, a zone map and
a Nitrogen application map. These maps were produced by TerrasPhere for each demonstration.
With the software on the tablet PC, three spraying zones on the demonstration plot were visualised
by coloured bands.

The tablet PC was connected to a GNSS receiver and to the demo sprayer or a helmet with
different alarm lights. On each of the indicated zones a different setting of the sprayer or
combination of alarm light was activated.

The small tractor carrying the HED moved over the zones. When crossing the coloured band the
settings of the demo sprayer or lights changed. In this way the participants could experience that
variations within a field could be treated according to specific requirements for each zone.
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To support the demonstration the steps of HED were also described in the demo booklet and on

the posters.

In Table 3 the Promotion materials with focus on the demonstrators are listed on table 3. In Annex

3 details of this group of promotion material can be found.

Table 3 List of Promotion Materials with focus on demonstrators

Reference | title Author Date

number

D.6.2.3.1 CAPIGI 2007 handout on FieldFact Low End | R. Lokers Apr - 2007
Demonstrator

D.6.2.3.2 FieldFact demonstration certificate for Low End | T. van der Wal June - 2007
Demonstrator (for use at Precies2007)

D.6.2.3.3 FieldFact Low End Demonstrator Alterra June - 2007

D.6.2.3.4 Open standards and open source software for | B. Vanmeulebrouck June - 2007
the FieldFact Low End Demonstrator

D.6.2.3.5 FieldFact High End Demonstrator Alterra, PPO Apr - 2008

D.6.2.3.6 FieldFact demonstrator information and | D. van der Schans et al Apr - 2008
instruction Booklet (LED and HED)

D.6.2.3.7 Poster FieldFact demonstrator information and | D. van der Schans et al Apr - 2008

instruction Posters (LED and HED)




Ref: FIELDFACT-WP6-PPO-DEL-6.2-6

PRODUCTION AND DISSEMINATION

OF PROMOTION MATERIALS Issue: 1.1 Date: 12-FEB-2009

Class: PUBLIC Page 18 /59

3 USE AND DISEMINATION OF PROMOTION MATERIALS

In the technical tender in chapter 4 Work plan it is described that promotion activities are being
planned after the work package 1 stakeholder platform has started its activities and the results of
work package 2 Studies and assessments have been discussed in the Stakeholder Council. The
promotion plan was made up six month after the start of the project. However from the start of the
project it appeared to be necessary that a number of promotion activities mentioned in the tender
had to start before the project house style was ready or the products of WP 2 were discussed in
the stakeholder’s council. Relevant congresses and meetings took place the first months after the
start of the project, before the promotion plan was ready. Promotion of the project goals and
activities among stakeholders and governments was important to get activities in WP 1 going and
collect information in WP 2. Many promotion materials used in the first five month of the project
were improvised and created without the communication plan or project house style. This situation
was not foreseen in the FieldFact proposal. The project partners however realized an improvised
campaign right from the start of the project with different presentations all tailored to the target
group for which the project was presented.

Execution of the Promotion Plan (7) could start when information for the Critical Analysis Report
was brought together and the specifications for the demonstrators were being discussed with the
Stakeholder Council. Promotional products were developed to support information stands,
presentations and demonstrator sessions at various occasions.

3.1 Focus on FieldFact Identity

During the first project performances in October, November and December 2006 the FieldFact
house style was not ready. It was introduced five months after the start of the project. The project
manager distributed preliminary styles and templates to enable the presentation of FieldFact
objectives right from the start of the project. Communication of project objectives during the first
months was indispensable because activities like the organisation of Stakeholders’ meetings and
the Stakeholders Council had to take place. It was obvious that Project Identity must be clear to
organise a project network. After the introduction of the project style in January 2007 the project
output had the recognisable FieldFact house style and logo for presentations, posters,
publications. From that moment onwards one could see the common expression of the project
identity on all papers, posters, on the shirts and caps of the FieldFact team at fairs. The FieldFact
stand material was complete from September 2007 onwards. From that moment the promotion of
GNSS applications among farmers was the main point. The uniformity in style and the project logo
were indispensable to present the technical content that was necessary to create awareness about
the advantages of GNSS use among farmers and representatives of agro industries.

The larger agricultural fairs consist of hundreds of exhibitors and ten to fifty thousand visitors. In
order to get focus on the FieldFact stand project logo was disseminated via large size prints, flags,
caps, T-shirts, pens, umbrellas and Key rings.

The FieldFact Logo was projected together in relation with project content in the FieldFact stand
and presentations and on information handouts disseminated among visitors during events.
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3.2 Focus on Technical information

During the first year of the project the promotion activities were focussed on congresses, where
representatives from science, government and agro industries meet. The awareness of the
advantages of GNSS use by the Agriculture community was an important point of discussion
during these events. FieldFact contributed to this discussion by communicating the findings from
the critical analyses through posters and presentations on 19 workshops, conferences and
congresses. The workshops and congresses with FieldFact participation are listed in the report on
Events (9)

Also at workshops and conferences, where many farmers and agricultural contractors were
present, the results of project studies and objectives have been disseminated by presentations. As
the representation from the UC differed at each occasions, the content of the presentations
changed accordingly. In Table 2 the different presentations used are listed together with the events
where they were used.

Technical information gathered in WP2, Studies and Assessments and WP 4 Spatial Data Issues
were presented at leading congresses like EFITA and ECPA. At congresses the role of GNSS in
precision farming and innovations in the production of crops is becoming a very important issue the
last five years. FieldFact contributed to this discussion by publishing articles and presenting project
objectives and results. Technical information on GNSS in agriculture was also presented during the
meetings of the stakeholder council and from the feed back of these discussions; economical
aspects got more attention in the presentations.

The awareness of the economical advantages of GNSS use by the Agricultural community was an
important point of discussion at each occasion. FieldFact contributed to this discussion by
communicating the findings from the critical analyses through Posters and Presentations on
workshops, conferences and congresses. A complete list of events and the impact of the events
are given in the report on Events (9)

On workshops and conferences where many farmers and agricultural contractors were present the
results of project studies and objectives have been disseminated by presentations. The content of
the presentations changed according to the composition of the audience. In Table 2 and Annex 2
the different presentations are listed together with the events where they have been used.

3.3 Focus on Demonstration

3.3.1 Low End Demonstrator

The Low End Demonstrator (LED, D.6.2.3.4) was ready at the CAPIGI conference in Rotterdam in
April 2007. The demonstrator consisted of software installed on a simple pocket computer with
GPS receiver and GPRS modem and a remote database where the measured parcel data could
be stored and verified.

With the demonstrator, participants could measure the boundaries of a piece of land with GPS and
sent the measurements to a remote database where the boundary was synchronised with LPIS
data. The project team developed both the database and the software for measuring and
communication of data. As described in the Architectural Model Report (8)

After having measured and communicated the parcel information to the database participants
received a certificate (D.6.2.3.3) with the result of the measurement.
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The aim and functionality of the LED were also presented in a presentation (D.6.2.2.6) and a hand
out (D.6.2.3.1). The participants got a short explanation and instructions before the demonstration
and could ask questions during and after the demonstration. The handout served as reference
after the demonstration.

During the promotion events it appeared impossible to run the whole demonstrator without the
presence of GIS experts. The operation of the LED, especially the communication with the
database was a complex matter and not always operational. The initial intention of the Low End
Demonstrator was a simple to operate device to measure land and verify parcel boundaries. This
could not be achieved during the demonstrations. The demonstration of such functionality takes
several hours. Most agricultural field days and fairs are occasions with many exhibitors. The
attention of the public for a demonstration is usually less than 20 minutes. This is sufficient time to
measure a parcel and to calculate area and distance. Demonstrating the communication with a
database seems too complex to the public, and appeared difficult to explain.

3.3.2 High End Demonstrator

In February 2008 the High End Demonstrator
(HED, D.6.2.3.5) was presented at the
demonstrator readiness meeting in Ispra. The
HED was an application integrating GNSS
positioning, Geographic information and
Variable Rate Application. The last six month
of the project on several fairs and field days
the applications were demonstrated to the
farmers.

The HED consisted of Maps derived from

satellite images: a biomass map, a zone map

and a Nitrogen application map. These maps

were produced by Terrasphere for each  Fig4. The HED mounted on a mini tractor
demonstration. The main topic demonstrating

HED is “How GNSS can help reacting on spatial variability”. After explaining the case based on
satellite images a demonstration followed with the FieldFact demo sprayer spraying 3 zones with
different doses. These zones were visualised as well on the screen of a tablet PC as on the field.
By means of tape zones were demarcated on the demonstration field. The same zones appeared
on the screen of the Tablet PC connected to the demonstrators’ spraying device, mounted on a
small tractor or quad. A moving dot indicated the position of the sprayer.

Like the LED, the HED was presented starting with a short explanation illustrated and supported by
a Posters (D.6.2.3.7) and the information and instruction booklet (D.6.2.3.6). After the explanation
the HED sprayed a band of land crossing different application zones, using GNSS positioning. The
Participants could walk along the demo sprayer and see the position of the tractor on the screen of
the tablet PC and at the same time see the changes of the settings on the sprayer or the helmet
equipped with alarm lights. Groups of maximum 15 participants could be instructed at each
demonstration. The demonstrations were organised in two different ways. At most occasions:
Dublin (1), Valthermond (NL), Olsztyn (P) and Senice na Hane (Cz) the participants were taken in
groups to the demonstration during 15-20 minutes. At the demonstration in Westmaas (NI) people
were to come spontaneously to the demonstration. This did not attract many participants.
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Most participants reacted positively on the demonstrations. During three events the participants
filled in a questionnaire in order to measure the attitude towards GNSS use. The data of these
guestionnaires will be dealt with in WP 7 Results Analyses.
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4 CONCLUSIONS & RECOMMENDATIONS

4.1 Conclusions

The FieldFact promotion campaign and materials aiming at creating awareness were performed at
events in a limited number of countries. In this respect only a small part of the targeted User
Community segment in the total EU was directly reached. On congresses, conferences and
international meetings the target groups Governments and Agro industries could be reached by
posters and presentations and a project stand. The demonstrators have been developed to
promote GNSS to the target group farmers and contractors. Dissemination using the
Demonstrators was limited for two reasons: the time available was short, form April till September
2008, Lack of specialists to operate the demonstrators and answer the questions.

The selection of target groups: Government, Agro industries and Farmers was very helpful
selecting appropriate promotion materials. Agro industries supported the promotion campaign. The
availability of practical applications developed by Agro industries is growing quickly. Companies
were willing to provide the FieldFact team with general promo and demonstration materials.

FieldFact identity and information demand

The FieldFact logo and style were eye catchers at several occasions where target groups within
the User community were gathered.

In a general sense the advantages of improvements of GNSS signal through Galileo and EGNOS
could be made clear to the Agro industries and Farmers through presentations. The FieldFact
promotion materials proved to be useful explaining that accuracy and reliability of GNSS signals
will improve to an extend that they can be useful to the agriculture user community. This
improvement is needed for wide acceptance in this user segment. In some regions there are
complaints about the availability of the present GPS signal.

The FieldFact identity and the relation with GSA, Galileo and EGNOS resulted in an information
demand the project team could not always satisfy. There is a lack of information on the actual
status of EGNOS correction signal, the year that Galileo signals will be available and the quality of
the positioning after Galileo signal is in operation. Therefore the information in the promotion
material focused on applications that are realistic with the present GPS systems and correction
signals that are commercially available.

Technical Information demand

The awareness within the user community is increasing. At the events where FieldFact promotion
material was distributed’, stakeholders also promoted innovations using GNSS technology. The
FieldFact material was complementary, it provided background information. The promotion
material derived from the Critical Analysis Report gave an overview of the possibilities of GNSS to
the User Community.

The past three years Agro mechanisation industries have integrated GNSS applications in
machinery. The promotion material was not dealing with technology that was completely new to the
User Community. The FieldFact project team could anticipate by advising interested participants to
get more information at providers of Agro machinery, Farm management software or suppliers of
Geo information.
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There is great demand on results of economic studies on the benefit of GNSS innovations for
agricultural producers. This is a topic that was not part of the studies in WP2. Also in literature only
a few studies have been conducted. The content of promotion material should have focussed on
that issue besides the extended technical information that was supplied.

Role of demonstrators in promotion of GNSS use

The LED and HED proved to be useful tools to attract attention and start discussions on the issue
of possibilities of GNSS use for the User Community. HED appeared to be a useful tool to start
discussions about the meaning of GNSS and Satellite images for agricultural practice on
enterprises and in agricultural industries. The impact of the demonstrator on an individual with
respect to showing advantages of GNSS use in agriculture is much bigger than the impact of a
presentation.

The capacity of the demonstrators however is small. The number of participants that could join the
demonstrations was limited. With each demonstration device a maximum of 15 persons could join.
Working with the Demonstrators required skilled personnel. At each occasion an expert from
Alterra and PPO had to be present. The demonstrators could not be operated by the participants
themselves.

Because of the above mentioned reasons dissemination of the LED to various places could not be
realised. For the LED, UWM has developed a one day training program for using GNSS
positioning. This training programme was tested with groups of farmers and agriculture advisors.
Experiences from and results of these training activities will be reported in the respective reports of
the work package Testing and Training.

The FieldFact team could not always answer questions about the availability of similar applications
with local distributors of farm equipment or service providers. In some regions this GNSS
technology integrated on farm machinery or software developed for agricultural use is not yet
generally available. At other occasions like Precies 2007 at Lelystad and Senice na Hane in Czech
some participants in the demonstrations used already GNSS applications on their enterprises.

4.2 Recommendations

GNSS positioning will become an indispensable tool in future agriculture. But there are still a few
barriers with respect to promotion and information materials:

It is recommended to develop promotion and instruction material specifically for Agro
Equipment dealers. This group should be identified as a separate target group within the
agriculture user community concerning technical innovations as integration of GNSS
positioning in farm operations. During the course of the FieldFact project it appeared that
there is still lack of knowledge about software and hardware among dealers of agro
equipment. In the present project this target group has not been addressed separately as a
result no promotion or training material was developed for them. Taking into account that
GNSS use in agriculture can contribute to improve farming and reduce environmental
hazards, governments can help financially to stimulate equipment manufacturers and
training institutes to develop promotion and instruction materials.

It is recommended to develop training material for young farmers. They are more amenable
to GNSS innovations than older farmers. This is another target group that was not specified
in the project. Retraining young and future farmers in the use of GNSS on their farms.
Promotion of Precision Agriculture techniques such as GNSS use should focus on training
this group within the User Community to handle technical innovations.




Ref: FIELDFACT-WP6-PPO-DEL-6.2-6

PRODUCTION AND DISSEMINATION
OF PROMOTION MATERIALS

Issue: 1.1 Date: 12-FEB-2009

Class: PUBLIC Page 24 /59

It is recommended that agricultural training institutes should be assisted to adapt their
syllabus to pay attention to precision farming. In cooperation with stakeholders training and
information materials should be developed for dealers and agricultural schools. Also
demonstrators should be made available for field training.
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ANNEX 1 PRODUCTS FOR PROJECT IDENTITY
Activity Nr. D.6.2.1.1 Report on Leading PPO
promotion partner:
material
FieldFact Alterra
partner(s)
involved:
Type of X others project identity Title of promotion material:
promqtl(?n FieldFact logo
material:
amount all project publications and Language(s) used:
produced: promotion materials relevant icons were used
Date of October 2006
production:
Author(s) of Tol Producties, Arnhem
product:
Purpose of the Harmonising and recognisability of projects’ results.
promotion
material :

Event(s) where
material were
disseminated:

X Congress; X Demonstration; X Agricultural fair;

X GNSS in agriculture event; X Other........ All publications and reports

Remarks: The FieldFact logo has proven to be a strong icon to express the purpose of
the project as well as where the project stands for.

Impact of Recognisability of the project during fairs, expositions and demonstrations was

material: mainly due to prints of the logo on flags and project posters in the stand or

demonstration area and on shirts and caps of the FieldFact team.
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Activity Nr. D.6.2.1.2 Report on Leading PPO
promotion partner:
material
FieldFact PPO Applied Plant Research
partner(s)
involved:
Type of X Flyer Title of promotion material:
promqtl(?n FieldFact Project Flyer
material:
amount 3000 Language(s) used:
produced: English, Dutch, Polish an Czech
Date of December 2006
production:
Author(s) of Karin Molenaar (PPO) English and Dutch version
product:

Pavel Troja ek, (EKOTOXA) Czech version
Adam Ciecko (UWM) Polish version

Purpose of the
promotion
material :

Creating awareness on possibilities of GNSS use in agriculture and Galileo
project.

Event(s) where
material were
disseminated:

X Congress; X Demonstration; X Agricultural fair;

X GNSS in agriculture event; X Other......individual contacts and press

Remarks: Double A 5 format flyer with information on GNSS in Agriculture and Project
objectives and activities.

Impact of Compact information source easily spread about 2000 flyers spread at fairs

material: and congresses
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Activity Nr. D.6.2.1.3 Report on Leading PPO
promotion partner:
material
FieldFact PPO Applied Plant Research
partner(s)
involved:
Type of X Poster Title of promotion material:
promqtl(?n FieldFact Project Poster
material:
amount 20 Language(s) used:
produced: English, Dutch, Polish an Czech
Date of December 2006
production:
Author(s) of Karin Molenaar (PPO) English and Dutch version
product:

Pavel Troja ek, (EKOTOXA) Czech version
Adam Ciecko (UWM) Polish version

Purpose of the
promotion
material :

Attractive and Informative Poster to start creating awareness on possibilities of
GNSS use in agriculture and Galileo project.

Event(s) where
material were
disseminated:

X Congress; X Demonstration; X Agricultural fair;

X GNSS in agriculture event; X Other......individual contacts and press

Remarks: A0 format Poster with information on GNSS in Agriculture and Project
objectives and activities.

Impact of General information on GNSS use within Agricultural User community.

material: Attracted first attention, start of first discussions during promo activities.

Opening to further information supply: flyer, demonstrator handouts etc
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Activity Nr. D.6.2.1.4 Report on Leading Alterra
promotion partner:
material
FieldFact Ekotoxa, PPO, UWM, Vexcel,
partner(s)
involved:
Type of X Website Title of promotion material:
promqtl(?n www.FieldFact.com
material:
amount 1 Language(s) used:
produced: English
Date of January 2007
production:
Author(s) of Tamme van der Wal
product:
Purpose of the Accessibility of project information
promotion
material :

Event(s) where
material were
disseminated:

X via Web

Remarks: The FieldFact website intended to contain project information.
Impact of Information platform to share project information with Public and Portal for
material: consortium members to exchange Project information
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Activity Nr. D.6.2.1.5 Report on Leading PPO
promotion partner:
material
FieldFact Alterra
partner(s)
involved:
Type of X others project identity Title of promotion material:
promqtl(?n FieldFact house style
material:
amount all project publications and Language(s) used:
produced: promotion materials not relevant
Date of February 2007
production:
Author(s) of Tamme van der Wal
product:
Purpose of the Harmonising and improving recognisability of FieldFact deliverables.
promotion
material :

Event(s) where
material were
disseminated:

X Other......

All printed Project expressions like presentations, flyers, posters, reports,
documents, booklets produced during the course of the projects.

Remarks: Importance of recognisability of project identity is obvious.
The house style contributes to the presentation of the project content by the
relevant style of PowerPoint presentations and printed products like flyers,
posters and

Impact of Recognisability of Project products and activities

material:
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Activity Nr. D.6.2.1.6 Report on Leading PPO
promotion partner:
material

FF partner(s)
involved:

PPO, UWM, Ekotoxa, Alterra

Type of promo

X promotion stand inventory (banner | Title of promo material:

material: flags, T shirt, caps, etc.) FieldFact stand material:
X gadgets photo print “from farmers perspective”

3x2 meters Q)
management cycle print 2x2 m. (1)
flag FieldFact 2)
Photo prints Galileo (6)
Floor print Yield Map Welcome. (2)
FieldFact T shirts (500)
FieldFact caps (50)
FieldFact umbrella’s (20)
FieldFact key rings (1000)

amount see list of products Language(s) used: English

produced:

Date of between June 2007 — April 2008

production:

Autgor(s) of Karin Molenaar & David van der Schans Applied Plant Research

product:

Pavla Skolovska, EKOTOXA
Adam Ciecko UWM

Purpose of the
promotion
material :

Eye catchers to attract attention and increase attractiveness of the stand on
fairs, expos and demonstration events.

Event(s) where
material were
disseminated:

X Congress; X Demonstration; X Agricultural fair;

X GNSS in agriculture event;

- February 2007 Int. trade fair of agric. Mechanization Poznan (Poland)

- May 2007 FieldFact stakeholders meeting and workshop Olsztyn (Poland)
- May 2007 Int. exhibition on Agric. machinery Prerov (Czech Republic)

- July 2007 Precies 2007 Lelystad (the Netherlands)

- October 2007 50 years of cosmic era, Warsaw (Poland)

- October 2007 Galileo idea days Brussels (Belgium)
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- December 2007 Agro mechanisation Fair Leeuwarden (the Netherlands)
- Jan 2008 Workshop on Precise agriculture, Kamien Slasky (Poland)

- January 2008 FieldFact stakeholders council Gavirate (ltaly)

- February 2008 Int. Trade Fair of Agric. Mechanization Poznan (Poland)
- April 2008 CAPIGI conference and GNSS workshop Dublin (Ireland)

- May 2008 GNSS demonstration en conference Olsztyn (Poland)

- June 2008 Bayer Field days, Senice na Hane (Czech Republic)

- June 2008 Agrifirm Field days, Valthermond (the Netherlands)

- August 2008 Potato field day Westmaas (the Netherlands)

Remarks: FieldFact was eye catching the demonstrations were innovative to most of the
visitors. The stand hosted visitors before and after the demonstrations

Impact of Gadgets like T shirts and key rings helped getting visitors into the stand for

material: further information. The FieldFact team could be distinguished easily from the

public because they were wearing Shirts and caps with project logo.

On events with 100 — 2000 visitors the impact of the FieldFact stand and
promotion activities was relatively bigger than on mass events with sometimes
over 50.000 visitors.
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ANNEX 2 PRODUCTS FOR TECHNICAL INFORMATION

Activity Nr. D.6.2.2.1 Report on Leading PPO
promotion partner:
material
FF partner(s) : EKOTOXA
Type of promo X presentation Title of promo material:
material: : :
PowerPoint presentation
THE FIELDFACT PROJECT -
Introduction and promotion of GNSS in
agriculture
amount 1 Language(s) used: English
produced:
production 02.10.2006 (FieldFact FAS and FLT workshop Ispra 2006.ppt)
date:
Author(s) of Pavel Troja ek (EKOTOXA), Henk Janssen and Tamme van der Wal,
product: (ALTERRA)
Purpose of the Presentation for the participants of the workshop on Farm Advisory System
promotion and Farm Level Traceability, held in Ispra, Italy, from 02 to 04 October 2006.
material :

Event(s) where
material were
disseminated:

X Congress;

Workshop on Farm Advisory System and Farm Level Traceability, 02 - 04
October 2006, Casa Don Guanella — Barza di Ispra, Italy

Remarks:

Outline of the presentation:
- GNSS and GALILEO/EGNOS - brief introduction
- What will GALILEO bring in comparison with existing GNSS services
- GNSS and the traceability at the farm level - examples

- The FieldFact project — objectives, consortium, structure, schedule,
work packages and deliverables

- Stakeholder consultation — call for your feed-back and ideas

Impact of
material:

70 participants from EU countries participated, representing the Commission
(JRC, DG-AGRI, DG-SANCO), national administrations (Ministries of
agriculture, Paying agencies), advisory institutions, service providers,
certification bodies, farmer associations, academic and research institutions.
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Activity Nr. D.6.2.2.2 Report on Leading PPO
promotion partner:
material
FF partner(s) EKOTOXA
Type of promo X presentation Title of promo material:
material: . .
PowerPoint presentation
PROJEKT FIELDFACT
Co p inese GALILEO zem d Istvi?
The FieldFact project — What will
Galileo bring to the agriculture?
amount 1 Language(s) used: Czech
produced:
Date of 08.11.2006 FieldFact Pomoravi.ppt
production:
Author(s) of Pavel Troja ek, EKOTOXA
product:
Purpose of the Presentation for the participants of the ILUP POMORAVI international project
promotion conference, held in Bouzov, Czech Republic, from 08 to 10 November 2006.
material :

Event(s) where
material were
disseminated:

X Congress; Demonstration;  Agricultural fair;

GNSS in agriculture event;  Other........

Final conference of the ILUP POMORAVI project, Bouzov, Czech Republic, 08
- 10 November 2006

Remarks: Outline of the presentation:

- Introduction of Galileo and FieldFact project

- Presentation of already identified GNSS applications in agriculture

- Topics for discussion
Impact of More than 100 participants (mostly from the Czech Republic) registered for the
material: conference, representing public administration (national, regional, local),

research and academic institutions, water management and forestry
companies, farmers.
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Activity Nr. D.6.2.2.3 Report on Leading PPO
promotion partner:
material

FF partner(s) EKOTOXA

involved:

Type of promo X presentation Title of promo material:

material: : :
PowerPoint presentation
PROJEKT FIELDFACT
The FieldFact project

amount 1 Language(s) used: Czech

produced:

Date of 16.04.2007

production:

Author(s) of Pavel Troja ek, EKOTOXA

product:

Purpose of the Presentation for the participants of Stakeholder meeting, held in Olomouc,

promotion Czech Republic, on 17 April 2007.

material :

Event(s) where
material were
disseminated:

X Stakeholder meeting

FieldFact Stakeholder meeting, Olomouc, Czech Republic, 17 April 2007

Remarks:

Outline of the presentation:

The presentation was given to each participant both in digital and printed form.

Topics for the discussion

Introduction to Galileo and FieldFact
Overview of identified applications in agriculture

Instructions for filling in the questionnaire

Impact of
material;

In total 25 representatives of agricultural user community (farmers, public
administration, teachers, farmer associations, processing industry,
contractors), mostly from the Olomouc region, participated in the meeting.




PRODUCTION AND DISSEMINATION

Ref: FIELDFACT-WP6-PPO-DEL-6.2-6

OF PROMOTION MATERIALS Issue: 1.1 Date: 12-FEB-2009
Class: PUBLIC Page 35/59
Activity Nr. D.6.2.24 Report on Leading PPO
promotion partner:
material
FF partner(s) Alterra
Type of promo X presentation Title of promo material:
material: PowerPoint presentation
FieldFact introduction and promotion
of GNSS in the agricultural sector
official project presentation
amount 1 Language(s) used: English
produced:
Date of 02.02.2007
production:
Author(s) of Tamme van der Wal, Alterra
product:
Purpose of the General Presentation FieldFact for FieldFact promotion on conferences,
ﬁqrgtrg ﬁglo.n used during agro mechanization Fair Leeuwarden (NL) dec 2007.

Event(s) where
material were
disseminated:

X Congress;

Remarks: Outline of the presentation:

- Introduction of Galileo and FieldFact project

- GNSS applications in agriculture

- Topics for discussion
Impact of 75 participants (mostly farmers) were being informed about project intentions
material: and goals.
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PRODUCTION AND DISSEMINATION

OF PROMOTION MATERIALS Issue: 1.1 Date: 12-FEB-2009
Class: PUBLIC Page 36 /59
Activity Nr. D.6.2.2.5 Report on Leading PPO
promotion partner:
material
FF partner(s) EKOTOXA
involved:
Type of promo X presentation Title of promo material:
material:

PowerPoint presentation
CAR presentation ISAF 2007.ppt

Global Navigation Satellite Systems:
Critical Analysis of Existing and
Potential Use in Agriculture

amount 1 Language(s) used: English
produced:

Date of 15.05.2007

production:

Author(s) of Pavel Troja ek, Tomas Turecki, EKOTOXA, Karin Molenaar, PPO

product: Tamme van der Wal, ALTERRA

Purpose of the Presentation for the participants of Xlll. European Conference on Information
promotion Systems in Agriculture and Forestry, held in Prague, Czech Republic, from 15
material : to 16 May 2007.

Event(s) where X Congress;
material were i i i
disseminated: XlIl. European Conference on Information Systems in Agriculture and Forestry,

Prague, Czech Republic, 15 - 16 May 2007

Remarks: Outline of the presentation:

- Introduction to the FieldFact project

- Critical analysis of GNSS use in agriculture
- Agricultural user community: motives for GNSS use
- Identified and analyzed applications

- FieldFact demonstrators

Impact of About 160 participants from 12 European countries, representing public
material: administration (national and regional), geo-informatics companies, agricultural
service providers, research and academic institutions.




PRODUCTION AND DISSEMINATION

Ref: FIELDFACT-WP6-PPO-DEL-6.2-6

OF PROMOTION MATERIALS Issue: 1.1 Date: 12-FEB-2009
Class: PUBLIC Page 37 /59
Activity Nr. D.6.2.2.6 Report on Leading PPO
promotion partner:
material
FF partner(s) Alterra
involved:
Type of promo X presentation Title of promo material:
material: PPT presentation CAPIGI 2007 in
stand on FieldFact low end
demonstrator
amount 1 Language(s) used:
produced: English
Date of April 2007
production:
Author(s) of Rob Lokers, Alterra
product:
Purpose of the Presentation of the working of the FieldFact low end demonstrator business
promotion cases (parcel measurement and LPIS update)
material :

Event(s) where
material were
disseminated:

X Congress; X Demonstration;

- CAPIGI 2007, April 2007, Rotterdam, The Netherlands

Remarks: Presentation gave outline of LED: Its Goal and how it worked
Impact of Dissemination, supporting demonstrations and conferences
material:

100 participants




PRODUCTION AND DISSEMINATION

Ref: FIELDFACT-WP6-PPO-DEL-6.2-6

OF PROMOTION MATERIALS Issue: 1.1 Date: 12-FEB-2009
Class: PUBLIC Page 38 /59
Activity Nr. D.6.2.2.7 Report on Leading PPO
promotion partner:
material
FF partner(s) PPO
involved:
Type of promo X presentation Title of promo material:
material: PPT presentation: Rendement uit
precisie toepassingen.
(returns from precision applications in
agriculture)
amount 1 Language(s) used:
produced: Dutch
Date of 9-JUL- 2007
production:
Author(s) of David van der Schans, PPO
product:
Purpose of the create awareness on possibilities of GNSS in precision agriculture among
promotion contractors in agriculture during a workshop
material :

Event(s) where
material were
disseminated:

X Workshop;

- PRECIES 2007, July 2007, Lelystad, The Netherlands

Remarks: The presentation focussed on the financial returns on investments in GNSS,
Variable Rate application and Geo Information for farmers

Impact of The presentation resulted in a discussion about new chances agricultural

material: production and awareness about profitability of investments in GNSS and geo

information.

the workshop was conducted three times with a total of 160 participants




PRODUCTION AND DISSEMINATION

Ref: FIELDFACT-WP6-PPO-DEL-6.2-6

OF PROMOTION MATERIALS Issue: 1.1 Date: 12-FEB-2009
Class: PUBLIC Page 39 /59
Activity Nr. D.6.2.2.8 Report on Leading PPO
promotion partner:
material
FF partner(s) EKOTOXA
involved:
Type of promo X presentation Title of promo material:
material: .
Projekt FIELDFACT
Co p inese GALILEO zem d Istvi?
The FieldFact project — What will
Galileo bring to the agriculture?
amount 1 Language(s) used:
produced: Czech
Date of 17-APR- 2007
production:
Author(s) of P. Troja ek et al, EKOTOXA
product:
Purpose of the create awareness on possibilities GALILEO offers to agriculture. Results of
promotion CAR and Project goals
material :

Event(s) where
material were
disseminated:

X Workshop;

- several occasions and smaller meetings

Remarks: Czech version of General FieldFact project and CAR presentation
Impact of Presentation Created awareness on innovations through new GNSS
material: technology and satellite imaginary among Agricultural User Community

the presentation was held several times for small groups addressing a total of

100 participants




PRODUCTION AND DISSEMINATION

Ref: FIELDFACT-WP6-PPO-DEL-6.2-6

OF PROMOTION MATERIALS Issue: 1.1 Date: 12-FEB-2009
Class: PUBLIC Page 40 /59
Activity Nr. D6.2.2.9 Report on Leading PPO
promotion partner:
material
FF partner(s) Alterra
Type of promo X presentation Title of promo material:
material: S .
How Galileo improves farming
amount 1 Language(s) used: English
produced:
Date of 05.10.2007
production:
Author(s) of Tamme van der Wal, Alterra
product:
Purpose of the General Presentation FieldFact for FieldFact promotion on conferences,
promotion
material :

Event(s) where
material were
disseminated:

X Congress
Galileo Idea Days October 2007

Remarks: Outline of the presentation:

- Introduction of Galileo and FieldFact project

- GNSS applications in agriculture

- Topics for discussion
Impact of 250 participants (scientists, government officials and stakeholders) were being
material: informed about project intentions and goals.




PRODUCTION AND DISSEMINATION

Ref: FIELDFACT-WP6-PPO-DEL-6.2-6

OF PROMOTION MATERIALS Issue: 1.1 Date: 12-FEB-2009
Class: PUBLIC Page 41 /59
Activity Nr. D.6.2.2.10 Report on Leading PPO
promotion partner:
material
FF partner(s) PPO
involved:
Type of promo X presentation Title of promo material:
material: FieldFact Gl Technologieeinsatz in
Landwirtschaft
amount 1 Language(s) used:
produced: German
Date of 10-OKT- 2007
production:
Author(s) of D.A. van der Schans, PPO
product:
Purpose of the Stimulate the discussion on integration of GNSS and GIS in Agricultural
promotion production. Creating awareness on advantages for farmer, environment and
material : public administration.

Event(s) where
material were
disseminated:

X Congress;
- KTBL und LBEG Tagung, 11 und 12 October 2007, Hannover, Germany

Remarks:

The presentation fitted well in the program. Other presentations provided
information about regional projects where Geo information played an important
role in monitoring environmental effects of agricultural practice while the
FieldFact presentation gave an overview of possible GNSS use in agriculture
production and chances fro the farmer. It emphasized the need to develop
standards to exchange Geo information.

Impact of
material;

Use of GNSS location and GIS was main topic of the conference. There was
positive awareness among the audience that consisted mainly of government
officials, scientists and some representatives of farmers organisation from
different German States (Bundeslander) in total 250 participants.




PRODUCTION AND DISSEMINATION

Ref: FIELDFACT-WP6-PPO-DEL-6.2-6

OF PROMOTION MATERIALS Issue: 1.1 Date: 12-FEB-2009
Class: PUBLIC Page 42 /59
Activity Nr. D.6.2.2.11 Report on Leading PPO
promotion partner:
material
FF partner(s) Alterra
involved:
Type of promo X presentation Title of promo material:
material: PPT presentation:
GALILEO Diensten voor Plaatsbepaling
en metingen op velden en bedrijven
(Galileo Services for positioning and
measuring fields and farms)
amount 1 Language(s) used:
produced: Dutch
Date of 10-DEC-2007
production:
Author(s) of Tamme van der Wal, Portolis
product:
Purpose of the To provide an overview of possibilities GNSS positioning offers for farmers.
promotion
material :

Event(s) where
material were
disseminated:

X Agro mechanisation fair;

- December 2007 agro mechanisation fair Landbouwwerktuigenbeurs
Leeuwarden, The Netherlands

Remarks: The short presentation was held in the FieldFact stand during the 4 day fair.
Twice a day back ground information on precision agriculture was provided to
the visitors.

Impact of 48.000 people visited the fair. About 500 of them visited the FieldFact stand.

material: The fair is the largest of its kind in the Netherlands. About 80 people took time

to be informed.




PRODUCTION AND DISSEMINATION

Ref: FIELDFACT-WP6-PPO-DEL-6.2-6

OF PROMOTION MATERIALS Issue: 1.1 Date: 12-FEB-2009
Class: PUBLIC Page 43 /59

Activity Nr. D.6.2.2.12 Report on Leading PPO

promotion partner:

material
FF partner(s) PPO
involved:
Type of promo X presentation Title of promo material:
material: Why FieldFact promotes GNSS use in

agriculture.

amount 1 Language(s) used:
produced: English
Date of 8-APR- 2008
production:
Author(s) of D.A. van der Schans, PPO
product:
Purpose of the Creating awareness on advantages for farmer, environment and public
promotion administration. Addressing representatives from Governments, Agro industries,
material : farmers organisations and scientists

Event(s) where
material were
disseminated:

X Conference;
- CAPIGI Conference 8-10 April 2008, Dublin, Ireland

Remarks: The presentation was the closing presentation after presentations from Agro

industries, science and government. It offered the possibility to summarise.
Impact of Most important issues and priorities brought forward during discussions
material: pointed out that better awareness had been created

Joint action from science, agro industries and government seems essential for
GNSS and related technologies to integrate into the agricultural production.

Governments to stimulate standardisation and scientific development

Science to develop tools to translate Geo information to Geo
application

Agro industries to develop innovative products and help farmers with
the implementation

80 participants




PRODUCTION AND DISSEMINATION

Ref: FIELDFACT-WP6-PPO-DEL-6.2-6

OF PROMOTION MATERIALS Issue: 1.1 Date: 12-FEB-2009
Class: PUBLIC Page 44 /59
Activity Nr. D.6.2.2.13 Report on Leading PPO
promotion partner:
material
FF partner(s) PPO
involved:
Type of promo X presentation Title of promo material:
material: How FieldFact improves Farming.
amount 1 Language(s) used:
produced: English
Date of 8-MAY- 2008
production:
Author(s) of J.N. Jukema, PPO
product:
Purpose of the Creating awareness among government, agro industries, farmers and advisors
promotion in agriculture sector on advantages of Variable Rate Application according to
material : spatial variability. Addressing participants of mini conference during

demonstration event of HED.

Event(s) where
material were
disseminated:

X Conference;
- 16 May 2008 Olsztyn, Poland

Remarks: The presentation gave background on precision farming with satellite images
and GNSS positioning. It created understanding about the broader perspective
of innovations HED is part of.

Impact of The presentation answered questions that arose from HED.

material:

It created understanding about how to deal with spatial variability in
order to increase efficiency op farm production

120 participants




PRODUCTION AND DISSEMINATION

Ref: FIELDFACT-WP6-PPO-DEL-6.2-6

OF PROMOTION MATERIALS Issue: 1.1 Date: 12-FEB-2009
Class: PUBLIC Page 45 /59
Activity Nr. D.6.2.2.14 Report on Leading PPO
promotion partner:
material
FF partner(s) UwM
involved:
Type of promo X presentation Title of promo material:
material: PPT presentation:
Proposed Procedure of Validation and
Certification of GNSS Instruments and
Observers
amount Language(s) used:
produced: English
Date of 28-NOV- 2006
production:
Author(s) of Oszczak S., Ciecko A, UWM
product:
Purpose of the To provide an information on validation and certification according to EU
promotion regulations
material :

Event(s) where
material were
disseminated:

X 12th MARS-PAC Conference ,Geographical information in support of the
CAP”, Toulouse (France) , 27-29 Nov 2006

Remarks:
Impact of Audience about 150 people. Target group: government representatives,
material; scientists, agro industries




PRODUCTION AND DISSEMINATION

Ref: FIELDFACT-WP6-PPO-DEL-6.2-6

OF PROMOTION MATERIALS Issue: 1.1 Date: 12-FEB-2009
Class: PUBLIC Page 46 / 59
Activity Nr. D.6.2.2.15 Report on Leading PPO
promotion partner:
material
FF partner(s) UwM
involved:
Type of promo X presentation Title of promo material:
material: PPT presentation:
Certification of GPS measurements:
tests in Poland
amount Language(s) used:
produced: English
Date of 26-APR- 2007
production:
Author(s) of Oszczak S., Ciecko A, UWM
product:
Purpose of the To provide an information on validation and certification according to EU
promotion regulations, preliminary results of test performed in the frame of FieldFact
material :

Event(s) where
material were
disseminated:

X 7th GPS Workshop, World Trade Centre in Rotterdam, Netherlands, 25-27
April 2007

Remarks:
Impact of Audience about 80 people. Target group: government representatives,
material: scientists, farmers, agro industries




PRODUCTION AND DISSEMINATION

Ref: FIELDFACT-WP6-PPO-DEL-6.2-6

OF PROMOTION MATERIALS Issue: 1.1 Date: 12-FEB-2009
Class: PUBLIC Page 47 / 59
Activity Nr. D.6.2.2.16 Report on Leading PPO
promotion partner:
material
FF partner(s) UwMm
involved:
Type of promo X presentation Title of promo material:
material: PPT presentation:
Zastosowanie technologii satelitarnych w
nowoczesnym rolnictwie oraz walidacja i
certyfikacja sprz tu pomiarowego GNSS i
obserwatoréw w systemie IACS
The use of satellite technology in modern
agriculture and validation of GNSS
equipment for IACS
amount Language(s) used:
produced: Polish
Date of 17-SEP- 2007
production:
Author(s) of Ciecko A, UWM
product:
Purpose of the To provide an information on possibilities of use of modern satellite
promotion technology in agriculture
material :

Event(s) where
material were
disseminated:

X XX Jubileuszowa Jesienna Szko a Geodezji Imienia Jacka Rejmana,
"Wspo czesne Metody Pozyskiwania i Modelowania Geodanych”, Polanica

Zdr¢j, 16-18 September 2007

Remarks:
Impact of Audience about 60 people. Target group: government representatives,
material; scientists, surveyors




PRODUCTION AND DISSEMINATION
OF PROMOTION MATERIALS

Ref: FIELDFACT-WP6-PPO-DEL-6.2-6

Issue: 1.1 Date: 12-FEB-2009

Class: PUBLIC Page 48 /59

Activity Nr. D.6.2.2.17 Report on Leading partner: PPO
promotion
material
FF partner(s) UwM
involved:
Type of promo X poster Title of promo material:
material: Poster presentation:
Practical validation of GNSS receiver for on-
the-spot check
amount Language(s) used:
produced: English
Date of 12-14-NOV- 2007
production:
Author(s) of Oszczak S., Ciecko A, Jarmolowski W., UWM
product:
Purpose of the To give an information on first official certification of GNSS receiver
promotion
material :

Event(s) where
material were
disseminated:

X MARS PAC Annual conference 2007, Geomatics in support of the CAP,
Madrid, 12th-14th Nov 2007

Remarks:
Impact of Audience about 130 people. Target group: government representatives,
material: scientists, agro industries




Ref: FIELDFACT-WP6-PPO-DEL-6.2-6

PRODUCTION AND DISSEMINATION

OF PROMOTION MATERIALS Issue: 1.1 Date: 12-FEB-2009
Class: PUBLIC Page 49 /59
Activity Nr. D.6.2.2.18 Report on Leading PPO
promotion partner:
material
FF partner(s) UwM
involved:
Type of promo X presentation Title of promo material:
material: PPT presentation:
Official Voluntary Certification of GNSS
Instruments and Observers for IACS
On-the-Spot Checks
amount Language(s) used:
produced: English
Date of 29-JAN- 2008
production:
Author(s) of Oszczak S., Ciecko A, UWM
product:
Purpose of the To provide an information on validation and certification according to EU
promotion regulations
material :

Event(s) where | x |ON NTM, San Diego, CA, USA, January 28-30 2008
material were

disseminated:

Remarks:

Impact of Audience about 100 people. Target group: GNSS specialists, GNSS industry,
material: government representatives, scientists




PRODUCTION AND DISSEMINATION

Ref: FIELDFACT-WP6-PPO-DEL-6.2-6

OF PROMOTION MATERIALS Issue: 1.1 Date: 12-FEB-2009
Class: PUBLIC Page 50/ 59
Activity Nr. D.6.2.2.19 Report on Leading PPO
promotion partner:
material
FF partner(s) UwM
involved:
Type of promo X presentation Title of promo material:
material: PPT presentation:
New GPS based satellite methods for area
measurements approved by EU
amount Language(s) used:
produced: English
Date of 3-APR- 2008
production:
Author(s) of Grzebellus M. - NavCert;
product:

Oszczak S., Ciecko A. - UWM

Purpose of the
promotion
material :

To provide an information on methods of measurement which should be used

by IACS inspectors

Event(s) where
material were
disseminated:

X International Symposium on Certification of GNSS Systems & Services
CERGAL, Braunschweig, Germany, 2-3 April 2008

Remarks:
Impact of Audience about 80 people. Target group: GNSS specialists, GNSS industry,
material: government representatives, scientists




Ref: FIELDFACT-WP6-PPO-DEL-6.2-6

PRODUCTION AND DISSEMINATION

OF PROMOTION MATERIALS Issue: 1.1 Date: 12-FEB-2009
Class: PUBLIC Page 51 /59

Activity Nr. D.6.2.2.20 Report on Leading PPO
promotion partner:
material

FF partner(s) UwM

involved:

Type of promo X presentation Title of promo material:

material:

PPT presentation:

Testing and Validation of GNSS
Instruments and Services for Agriculture

amgunt . Language(s) used:
produced:

English

Date of 9-APR- 2008
production:

Author(s) of Oszczak S., Ciecko A, UWM
product:

Purpose of the To provide an information on the official process of validation and certification
promotion according to EU regulations
material :

Event(s) where X CAPIGI 2008, Dublin, Ireland, 8-9 April 2008
material were

disseminated:

Remarks:

Impact of Audience about 110 people. Target group: government representatives, agro
material: industry, scientists, farmers




Ref: FIELDFACT-WP6-PPO-DEL-6.2-6.6
PRODUCTION AND DISSEMINATION OF Issue: 1.0 Date: 12-FEB-2009
PROMOTION MATERIAL
Class: PUBLIC Page 52 /59
Activity Nr. D.6.2.2.21 Report on Leading PPO
promotion partner:
material

FF partner(s) UwM
involved:
Type of promo X presentation Title of promo material:
material: PPT presentation:

Technologie informatyczne w

nowoczesnym gospodarstwie rolnym

Computing Technologies in Modern

Agriculture Farm
amount Language(s) used:
produced: Polish
Date of 11-SEP-2008
production:
Author(s) of Oszczak S., Ciecko A, UWM
product:
Purpose of the To provide an information on modern technologies which can be used in
promotion the farm
material :

Event(s) where
material were
disseminated:

XV Rolniczy Festiwal Nauki, Konferencja ,Informatyka dla rolnika”
Warszawa — Brwinéw, 10-11 wrze nia 2008

Remarks:
Impact of Audience about 50 people. Target group: government representatives,
material: agro industry, scientists, farmers

FIELDFACT Contract Number: GJU/06/2412/CTR/FIELDFACT




Ref: FIELDFACT-WP6-PPO-DEL-6.2-6.6

PRODUCTION AND DISSEMINATION OF | Issue: 10 Date: 12-FEB-2009
PROMOTION MATERIAL
Class: PUBLIC Page 53 /59
ANNEX 3 PRODUCTS FOR DEMONSTRATIONS
Activity Nr. D.6.2.3.1 Report on Leading PPO
promotion partner:
material
FF partner(s) Alterra
involved:
Type of promo X Handout Title of promo material:
material: CAPIGI 2007 handout on FieldFact
Low End Demonstrator
amount 100 Language(s) used:
produced: English
Date of April 2007
production:
Author(s) of Rob Lokers, Alterra
product:

Purpose of the
promotion
material :

Presentation of the working of the FieldFact low end demonstrator business
cases (parcel measurement and LPIS update)

Event(s) where
material were
disseminated:

X Demonstration;

- JRC GPS workshop, April 2008, Rotterdam, The Netherlands

(provide name, date, location for each event the promo material was used)

Remarks: Mainly Government officials, Agro industries and Scientists participated in the
conference. The was providing them bck ground information

Impact of Dissemination, supporting demonstrations of Low End Demonstrator

material:

FIELDFACT Contract Number: GJU/06/2412/CTR/FIELDFACT




Ref: FIELDFACT-WP6-PPO-DEL-6.2-6.6
PRODUCTION AND DISSEMINATION OF Issue: 1.0 Date: 12-FEB-2009
PROMOTION MATERIAL

Class: PUBLIC Page 54 / 59

Activity Nr. D.6.2.3.2 Report on Leading PPO
promotion partner:
material
FF partner(s) Alterra
involved:
Type of promo X others... Title of promo material:
material: FieldFact demonstration certificate for
Low End Demonstrator (for use at
Precies2007 and other demonstrations)

amount 200 Language(s) used:
produced: Dutch
Date of June 2007
production:
Author(s) of Tamme van der Wal, Alterra
product:
Purpose of the Material serving as “flyer” (with a summary of the FieldFact highlights) as well
promotion as “souvenir” of attending the low end demonstration, providing the personal
material : measured dataset of the attendant.

Event(s) where
material were
disseminated:

X Demonstrations

- July 2007 Precies 2007 Lelystad (the Netherlands)

- Jan 2008 Workshop on Precise agriculture, Kamien Slasky (Poland)

- February 2008 Int. Trade Fair of Agric. Mechanization Poznan (Poland)
- April 2008 CAPIGI conference and GNSS workshop Dublin (Ireland)

- May 2008 GNSS demonstration en conference Olsztyn (Poland)

- June 2008 Bayer Field days, Senice na Hane (Czech Republic)

- June 2008 Agrifirm Field days, Valthermond (the Netherlands)

- August 2008 Potato field day Westmaas (the Netherlands)

Remarks: Low End Demonstrator made GNSS use concrete to visitors
Impact of Dissemination, promotion material, stimulate discussion on GNSS use within
material: agriculture User Community. All together 500 participants.
Activity Nr. D.6.2.3.3 Report on Leading PPO
promotion

FIELDFACT Contract Number: GJU/06/2412/CTR/FIELDFACT




Ref: FIELDFACT-WP6-PPO-DEL-6.2-6.6
PRODUCTION AND DISSEMINATION OF | Issue: 10 Date: 12-FEB-2009
PROMOTION MATERIAL
Class: PUBLIC Page 55 /59
material partner:
FF partner(s) Alterra, Vexcel, UWM
involved:
Type of promo X demonstrator Title of promo material:
material: FieldFact Low End Demonstrator
amount 1 Language(s) used:
produced: English, Dutch, Polish, Czech
Date of June 2007
production:
Author(s) of Alterra
product:
Purpose of the Demonstration of the use of GNSS in agriculture and added value of EGNOS /
promotion Galileo, focussing on low end, mass market applications.
material :

Event(s) where
material were
disseminated:

X Demonstration; XAgricultural fair;

- CAPIGI 2007, April 2007, Rotterdam, The Netherlands

- Precies2007, June 2007, Lelystad, The Netherlands

- Olsztyn 2008, September 2007 Olsztyn Poland

- CAPIGI 2008, April 2008, Dublin Ireland

- Olsztyn 2008, April 2008, Olsztyn Poland

- Bayer Fielddays 2008 senice na Hane (Czech Republic)
- Agrifirm Field Day 2008 Valthermond (The Netherlands)

Remarks: The number of participants of the demonstration was between 50 and 80

In total about 500 people handled the demonstrator.
Impact of Handling the demonstrator had a strong impact. Participants got a feeling how
material: GNSS could help in their daily work. LED Supported promotion of the use of

GNSS and the advantages of EGNOS and Galileo in agriculture.

FIELDFACT Contract Number: GJU/06/2412/CTR/FIELDFACT




Ref: FIELDFACT-WP6-PPO-DEL-6.2-6.6
PRODUCTION AND DISSEMINATION OF Issue: 1.0 Date: 12-FEB-2009
PROMOTION MATERIAL
Class: PUBLIC Page 56 / 59
Activity Nr. D.6.2.34 Report on Leading PPO
promotion partner:
material
FF partner(s) Alterra
involved:
Type of promo X presentation Title of promo material:
material: Open standards and open source
software for the FieldFact Low End
Demonstrator
amount 1 Language(s) used:
produced: English
Date of April 2007
production:
Author(s) of B. Vanmeulebrouk, Alterra
product:

Purpose of the
promotion
material :

and the application in FieldFact

Advantages of use of open standards and open source software in agriculture

Event(s) where
material were
disseminated:

X Congress;

- CAPIGI 2007, April 2008, Rotterdam, The Netherlands

(provide name, date, location for each event the promo material was used)

Remarks: Presentation gave backgrounds of LED architecture to Scientists and
Government representatives

Impact of Introduction on use of open standards and open source software in agriculture.

material:

FIELDFACT Contract Number: GJU/06/2412/CTR/FIELDFACT




Ref: FIELDFACT-WP6-PPO-DEL-6.2-6.6
PRODUCTION AND DISSEMINATION OF Issue: 1.0 Date: 12-FEB-2009
PROMOTION MATERIAL
Class: PUBLIC Page 57 /59
Activity Nr. D.6.2.3.5 Report on Leading PPO
promotion partner:
material

FF partner(s)

Alterra, Vexcel, UWM

involved:

Type of promo X demonstrator Title of promo material:

material: FieldFact High End Demonstrator
amount 1 Language(s) used:

produced: English, Dutch, Polish Czech
Date of April 2008

production:

Author(s) of Alterra, PPO

product:

Purpose of the Demonstration of the use of GNSS in agriculture and added value of EGNOS /
promotion Galileo, focussing on high end applications with integration of machinery,
material : sensors, GIS.

Event(s) where
material were
disseminated:

X Demonstration; X Agricultural fair; X GNSS in agriculture event

- FieldFact Demonstrator Readiness Meeting, February 2008, Ispra, (Italy)
- CAPIGI 2008, April 2008, Dublin, (Ireland)

- Olsztyn 2008, (Poland)

- Bayer Field days 2008 Senice na Hane (Czech Republic)

- Agrifirm Field Day 2008 Valthermond (The Netherlands)

- Potato Field day Westmaas (the Netherlands)

Remarks: HED made the link between GNSS and daily agricultural practice. It shows
farmers and people from agro industries the integration of GNSS positioning,
Geo Information (GIS), and variable rate application (VRA) in an
understandable relevant way.

Impact of Supporting promotion of the use of GNSS and the advantages of EGNOS and

material: Galileo in agriculture. The use of demonstrators was a key product in the

GNSS promotion and awareness campaign. “Seeing is stronger than hearing”.
About 300 participated in the HED

FIELDFACT Contract Number: GJU/06/2412/CTR/FIELDFACT




Ref: FIELDFACT-WP6-PPO-DEL-6.2-6.6
PRODUCTION AND DISSEMINATION OF Issue: 1.0 Date: 12-FEB-2009
PROMOTION MATERIAL
Class: PUBLIC Page 58 / 59
Activity Nr. D.6.2.3.6 Report on Leading PPO
promotion partner:
material

FF partner(s)
involved:

Alterra, UWM, EKOTOXA

Type of promo

X Instruction booklet Title of promo material:

material: FieldFact demonstrator information and
instruction

amount 3000 Language(s) used:

produced: English, Dutch, Czech and Polish

Date of April 2008

production:

Author(s) of David van der Schans(PPO), Rob Lokers, Arjan de Jong (Alterra), Pavla

product: Sokolovska (Ekotoxa), Adam Ciecko and Stanislaw Oszczak

Purpose of the Step by Step instruction on operation, function and advantages of

promotion demonstrators, both Low end and high end

material :

Event(s) where
material were
disseminated:

X Demonstration;

- May 2008 GNSS demonstration en conference Olsztyn (Poland)
- June 2008 Bayer Field days, Senice na Hane (Czech Repubilic)
- June 2008 Agrifirm Field days, Valthermond (the Netherlands)

- August 2008 Potato field day Westmaas (the Netherlands)

Remarks: The booklet provided at the demonstration highlighted the most important
GNSS possibilities in a practical situation.

Impact of Support of demonstrations of low end and high end demonstrator. Reference

material: for participants after the demonstration on the possibilities and advantages of

GNSS and Galileo for their situation.
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Type of promo X Poster Title of promo material:
material: : :

FieldFact demonstrator operation

information
amount 5 Language(s) used:
produced: English, Dutch, Czech and Polish
Date of April 2008
production:
Author(s) of David van der Schans(PPO), Rob Lokers, Arjan de Jong (Alterra), Pavla
product: Sokolovska (Ekotoxa), Adam Ciecko and Stanislaw Oszczak
Purpose of the instruction in the field on operation, function and advantages of demonstrators,
promotion both Low End Demonstrator (LED) and High End Demonstrator (HED)
material :

Event(s) where
material were
disseminated:

X Congress; X Demonstration; X Agricultural fair;

- April 2008 GNSS workshop Dublin (Ireland)

- May 2008 GNSS demonstration en conference Olsztyn (Poland)
- June 2008 Bayer Field days, Senice na Hane (Czech Republic)
- June 2008 Agrifirm Field days, Valthermond (the Netherlands)

- August 2008 Potato field day Westmaas (the Netherlands)

Remarks: The poster served as introduction to the actual demonstration. It gave an
overview of the role of different components needed to make GNSS
positioning useful in agricultural practice.

Impact of Support of demonstrations of LED and HED.

material:
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